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THIS TOGETHER 





Chris Victorio 


GHOST TOWN Arecent view of Market Street, near SF Media Co headquarters. 





AS A JOURNALIST [| know that “cruel 
irony’ is often an overused phrase. How- 
ever, it is the best one I can find to de- 
scribe the situation the San Francisco 
Examiner and SF Weekly are facing at this 
moment. The readership at our publica- 
tions is at record levels during this pan- 
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Please support our mission of providing free and local news. 


demic. In one day alone in March, the 
number of pageviews on the Examiner 
website was 6,000 times above our aver- 
age readership. It illustrates how much 
readers want accurate information about 
the coronavirus that is timely and ex- 
plains how it is impacting their commu- 
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nities in San Francisco and the Bay Area. 
We provide that every day, all day. 

Yet, this week, I was faced with the 
horrible task of reducing the hours — 
and therefore the pay — of the very 
journalists, including myself, who report, 
write, edit and photograph that news. 

Besides daily updates about the 
growing number of cases in San Fran- 
cisco, and a constant stream of crucial 
breaking news about the coronavirus, 
they report on its far-reaching impact 


on the lives of residents: job losses, 
mental health, people left behind, 
transit operators, and more. They do 
this every day in a city that is essen- 
tially in lockdown. 

Our mission at the San Francisco 
Media Co. has always been to provide 
local news online and in print that is 
unencumbered by paywalls and sub- 
scription fees. Doing that requires the 
support of our advertisers, and you 
(more on that to come). Unfortunately, 
many of our advertisers have been 
forced to close, or else they are signifi- 
cantly cutting expenses in an effort to 
stay afloat. And it is becoming clear 
that the battle to limit the spread of 
this deadly virus will take months, not 
weeks. Without the usual advertising 
revenues coming in, we have had to take 
dramatic steps to reduce our expenses. 

These cuts in hours and pay impacts 
everyone in the San Francisco Media 
Co., including the publisher, as we try 
to build a bridge from the current cri- 
sis to our future recovery. 

Due to the deep declines in adver- 
tising and because fewer people are in 
The City every day to pick up the print 
version of our publications, we have 
temporarily stopped producing SF 
Weekly and SF Evergreen in print. 

But in all cases, we provide 24/7 
coverage on our websites, and through 
our digital newsletters, which are avail- 
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able daily for the Examiner, and once a 
week for SF Weekly. 

These cuts are intended to help us 
get through to the other side of the 
pandemic. But we still need your help._ 
The membership program at the Exam- 
iner is a way for community members 
to show that they support free journal- 
ism that is unlike any other coverage in 
The City. In return, we provide mem- 
bers benefits for joining. We know that 
this crisis is impacting many people. 
And, if you are one of the people who is 
hurting financially, and cannot join our 
program now, make a note to yourself 
to do so someday. Meanwhile, would 
you consider sending the information 
about the program to someone who 
may be in a better position to help us? 

As journalists, we are not in this pro- 
fession because the pay and hours are 
good. We do what we do, we write, edit, 
shoot photos and lay out pages, because 
we believe in the mission of keeping 
people informed with accurate, timely 
and compelling journalism. Please, help 
us continue to do what we do best. And 
please contact me at any time at 
askeditor@sfmediaco.com. You may join 
via email at membership@sfmediaco.com 

Thank you for reading. 


Deborah Petersen 
Editor in Chief 
SF Media Co. 
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BUSINESS AS USUAL San Francisco psychotherapist Paul Silverman, has been conducting online therapy sessions for nearly a decade. 


Local Therapists fake Practice 


Online During Pandemic 


Issues from eye contact to appropriate clothing present new challenges to providers. 


By Michael Toren 


SHELTER-IN-PLACE orders have 
forced businesses of all kinds to adapt 
to the new social-distancing normal. 
For millions of workers in the Bay 
Area, that’s meant having to learn, al- 
most overnight, how to work remotely. 

Including therapists. 

“Eye contact is the hardest part,” 
says Jennifer Normoyle, a Licensed 
Marriage and Family Therapist (LMFT) 
who has been practicing in San Fran- 
cisco for five years, and recently start- 
ed seeing clients via videoconference. 
“T feel like to get actual eye contact 
— for them to feel like ’'m looking at 
them — I need to look at the green 
light. But then I can’t see their face.” 

The solution? When her client is 


speaking, Normoyle looks at their 
image on her computer screen. When 
she’s speaking, she looks at the green 
dot on her camera. 

The camera also limits the field of 
view to just the patient’s head, which 
can make it harder for a therapist to 
observe body language, Normoyle says. 

“If they cross their arms, or cross 
their legs, there’s body language [to 
indicate] that we’re touching on some- 
thing,” she says. “There’s something to 
be said for actually seeing that person 
in front of me, and [now] I only get the 
top of their head, or the neck up.” 

Being remote can even dictate 
clothing choices. 

“T was told to only wear solid colors” 
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on camera, Normoyle says. “I tried 
this one shirt, and I didn’t like how it 
looked, so I changed shirts between 
sessions. 

They’re little things, but ones many 
therapists have been forced to quickly 
figure out in order to continue seeing 
patients — and keep their practices 
afloat. 

“T really should have thought about 
the emergency savings fund I’ve been 
reading about for years,” Normoyle 
says, while laughing. “I’m doing okay 
right now, but if the economy really 
starts to turn and people can’t pay 
for therapy, that becomes an issue for 
everybody involved. They can’t access 
services, and we can't pay our bills.” 





For now, Normoyle says all but one 
or two of her clients are continuing 
therapy. Of those, most are using video 
chats, while a couple are doing phone 
sessions. 

“T think that’s something on the 
mind of a lot of therapists,” says Carrie 
Johnson, an LMFT who has been prac- 
ticing in the city for six years. She says 
she’s lost a couple clients for various 
reasons, including financial. “I antic- 
ipate as this goes on it may happen a 
little more. I might lose some clients, 
or the frequency might be reduced.” 

Before the global pandemic upended 
everything, Johnson says she would 
occasionally do phone sessions with 
clients, but it was rare. She says she’s 
grateful for the technology that allows 
for video sessions, and that the crisis 
has accelerated plans many therapists 
had for exploring telehealth options — 
even if those remote solutions aren't al- 
ways quite the same as seeing someone 
in person. 

“T do think it’s an adjustment, and 
it’s a little bit more challenging than 
being in person,’ Johnson says. “I 


think we all have a little bit of a bias 
and we prefer to do face-to-face con- 
nection, but in actuality and reality, it 
doesn’t have to be that way.” 

Michelle Leao, an LMFT in San Fran- 
cisco, has a practice that largely focuses 
on children and adolescents. 

“What’s helpful on Zoom, anda 
couple of the other platforms, is you 
can show them your screen,” she says. 
“Te done drawings for kids, which has 
been helpful. I had a kid draw me pic- 
tures just to see how he was feeling.” 

Leao normally has an arsenal of 
toys and props in her office to use with 
younger clients. At home, she’s found 
other creative solutions to use over video 
sessions — including her pets. 

“T have two dogs and two cats,” she 
says. I was using my cat to talk toa 
kid’s cat. ... Alot of therapy with kids is 
having them feel safe and special.” 

Seeing clients remotely isn’t a new 
experience for all therapists. Paul Sil- 
verman, a psychotherapist in San Fran- 
cisco, has been offering video sessions 
for clients for nearly 10 years. 

“It’s been an option for a long time, 
because there have always been people 
who have had limitations for one reason 
or another in attending an in-person 
therapy appointment,” he says. Some 
clients may have limited mobility, or 
may not have reliable means of trans- 
portation, he says. 

“They do feel a little different, but 
it is very easy to get used to,” Silver- 
man says. “You're still forming the 
interpersonal connection with the 
other person.” 

Silverman estimates that about 20 
percent of his clients were remote be- 
fore the pandemic. Now, of course, all 
of them are. 

“Not only is this a way to provide 
care that we've been providing all 
along, but people who are experiencing 
this level of isolation need this human 
connection that they might not be get- 
ting if they’re confined to their home,” 
he says. “Right now, we are experienc- 
ing something in the world we’ve never 
known before, and people are dealing 
with isolation and depression.” 

Silverman encourages people who 
feel like they may need help to consid- 
er reaching out to a therapist. 

“What I always tell people to do is 
select a few therapists who you think 
might specialize in the type of issue 
that you're dealing with, and talk to 
them,” he says. “Go with your gut. Go 
with the person who feels like they 
get you, and feels to you like they have 
some real help to offer. Have your first 
consulting conversation with them and 
trust your instinct.” 


If you're searching for a therapist in 
San Francisco, there are several listing 


services, including Psychology Today, Bay 


Area Open Minds, and Gaylesta. 
Michael Toren covers news for SF Weekly. 


mct@sfweekly.com | ® @Michael_Toren 
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Does smoking cannabis put you ata higher risk? We 
asked experts about combustables, edibles and vapes 


By Joe Kukura 


ROTATIONS ARE ON hold as the old 
adage of “puff, puff, pass” has been re- 
placed with “puff, puff, don’t pass” in 
the germophobic age of coronavirus. 

In an era where we sing “Happy 
Birthday” while washing our hands, 
freak out about keeping six feet 
apart, and can clear out an entire 
grocery aisle by clearing our throats, 
we now hear from the World Health 
Organization that people with 
smoking-related lung conditions 
are “at higher risk of developing 
severe COVID-19 symptoms.” A 
much-discussed research paper in 
the Chinese Medical Journal found 
the odds of coronavirus infections 
developing into more serious condi- 
tions are 14 times higher for people 
with a history of smoking. 

But do cannabis smokers need to 
worry about these warnings? Does 
smoking pot put us at higher risk? 

“Probably,” says Dr. Stanton 
Glantz, professor of medicine and 
director of the UCSF Center for 
Tobacco Control Research and Edu- 
cation. “Smoking doesn’t cause the 
flu, vaping doesn’t cause the flu. But 
people who smoke or are exposed to 
secondhand smoke are more suscep- 
tible to getting sick.” 

Of course, Dr. Glantz is a known 
anti-smoking crusader who’s been 
called “the Ralph Nader of the an- 
ti-tobacco movement.” So we reached 
out to a health expert at one of San 
Francisco’s premier cannabis dispen- 
saries for a second opinion. 

“Smoking can irritate the lungs,” 
Apothecarium public education 
officer Sara Payan says. “For people 
who already have predispositions to 
respiratory issues, you should really 
stick to edibles during this time.” 

We call this virus a “novel coro- 
navirus” because it’s a new strain of 
infection that the world has never 
seen before. Doctors have only 
known about this coronavirus for 
about four months, so it’s difficult 
to draw conclusions yet. 

“There’s not a lot of direct data 
on COVID,” Glantz admits. “But 
there’s a ton of evidence that smok- 
ing and vaping depress immune 
function in your lungs. If you look 
at cannabis smoke and compare it 
to tobacco smoke, it’s not that dif- 
ferent. You have THC instead of nic- 
otine, but the immunosuppressive 
effects do not seem to be primarily 
because of nicotine.” 


Our lungs are massively complex, 
very delicate organs. They cleanse 
about 1,200 miles worth of your 
capillaries with each heartbeat, 
and deliver oxygen to around 300 
million tiny air sacs within. But 
even the smallest failure in these 
processes can lead to serious infec- 
tion or compromise of your immune 
system. 

“When you're breathing, you 
breathe in a lot of viruses and bacte- 
ria. So your lungs have an important 
immune function,” Glantz explains. 
“Both smoking and vaping destroy 
that immune function.” 

But while there are mountains 
of research saying that smoking is 
bad for you, there are hardly any 
published papers exploring the ef- 
fects of smoking cannabis on human 
lungs. 

“That’s an area where there’s not 
a lot of literature because it’s very 
hard to study cannabis,” Glantz con- 
tinues, noting that the still federally 
illegal status of cannabis makes this 
research all but impossible. “There’s 
a cannabis dispensary three blocks 
from my house. If I walked down 
there and bought some and took it 
to UCSF, and did anything with it, 
even just some chemistry on it let 
alone exposing it to people, that 
would put in jeopardy all federal 
funding for the entire 10-campus 
UC system. The amount of research 
we have around cannabis is very 
limited. And I think that’s a huge 
problem.” 

As a cancer survivor who used 
medical marijuana to cope with che- 
motherapy treatments, the Apothe- 
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carium’s Sara Payan has done plenty 
of personal research on the topic 
(though her studies weren't neces- 
sarily federally funded). 

“For people who have healthy 
lungs and no respiratory illness, it’s 
up to them as adults whether they 
want to smoke,” she says. “But this 
is a novel coronavirus, we’re not 
sure how everyone's going to react 
to it and we’ve already had deaths. 
Scientists and health officials have 
already said it’s directly linked to 
respiratory issues. We want to hedge 
our bets. 

“People are saying ‘Puff, puff, 
don’t pass.’ Absolutely. If you do 
decide you do want to inhale, you 
really want to keep good hygiene 
with your smoking implements. 
Washing those pipes and cleaning 
those bongs and not letting that 
water sit.” 

And no, bongwater does not 
cleanse all the toxins out of your 
marijuana smoke. In fact, some re- 
search shows that dirty bong water 
can transmit higher levels of carbon 
monoxide and the harmful com- 
pound benzene. But there is some 
high-tech hardware that may make 
smoking safer. 

“Tf I do inhale cannabis, I’ve been 
using my Pax 3 because that’s true 
vaporization, there’s no combustion 
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going on there,” Payan says, de- 
scribing a line of high-end dry herb 
vaporizers that also includes the Da- 
Vinci IQ. These may be less harmful 
than standard vape pens. “With the 
vape cartridges, you have high-tem- 
perature atomization, so there is 
combustion. Anything where com- 
bustion comes into play, you really 
want to exercise caution.” 

But these fancy, ultramodern va- 
porizers can cost upwards of around 
$300 after taxes. Given that the en- 
tire economy is falling ill, that might 
not be the best investment right 
now. If you’re choosing to make do 
with a bong or a bowl, Payan advises 
that you refrain from sharing and 
keep your pieces clean. 

“T would suggest using 70 percent 
or greater isopropyl alcohol to swab it 
from time to time,” Payan advises. “For 
cleaning the resin out of your bong or 
your bowl, using 90 percent or greater 
isopropyl and soaking it is a good way 
to not only clean off the resin well, but 
also keep it clean and sanitary.” 

Both Glantz and Payan agreed 
that edibles are one of the safest 
ways to consume cannabis, especial- 
ly during the pandemic. Though Dr. 
Glantz adds one caveat. 

“The problem with the edibles is 
dosing,” he says. “The one advan- 
tage of inhaling something, whether 
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7 DAYS 


you re talking about cannabis or nic- 
otine or cocaine for that matter, is 
that it goes from your lungs to your 
heart to your brain very quickly. So 
your brain gets hit with it in a few 
seconds. 

“With edibles, you eat some and 
nothing happens. Then you eat 
some more, and nothing happens. 
Then you eat some more, and go to 
the emergency room.” 

Edibles otherwise get a pretty 
clean bill of health as one of the saf- 
er forms of cannabis consumption 
in these times, as do ointments, 
tinctures, and cannabis oils. 

“Lungs are designed to breathe 
air, Dr. Glantz says. “When you ask 
the question, ‘Do we have bomb- 
proof evidence that cannabis is 
doing these things?’ The answer 
is, ‘No.’ If you ask the question, 
‘Getting COVID is potentially 
life-threatening and I want to do ev- 
erything I can to reduce my risk of 
getting infection and minimize the 
risk of how severe the infection will 
be if I get it, would it be sensible not 
to use inhaled cannabis products?’ I 
think the answer to that is, ‘Yes.’” 


Joe Kukura covers cannabis for SF Weekly. 
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POUR ME A former bartender wonders what the future holds. 





| Was A Bartender 


The coronavirus killed my fallback job. 


By Stephen Layton 


UP UNTIL THREE weeks ago, I was em- 
ployed to — essentially — standina 
room, tap on a screen, and operate sev- 
eral beer faucets. 

I describe my most recent bartend- 
ing gig in these ungenerous terms not 
to indicate that I disliked it. It was 
actually one of the better jobs I’ve ever 
had. I’m sure the fact that I was paid 
roughly $35 an hour (with tips, after 
tax) to do this simple job will seem, 
more and more in the coming years, to 
be a delirious fantasy. 

Already in this city, I can tell you 
that people are primed to accept a tiny 
screen in place of a bartender. Some 
customers would come to our service 
counter — air pods in, no eye-contact 
— and jab at the glowing credit card 
terminal, looking for a recalcitrant 
order screen. Usually, I liked to stare 
at the top of their head until they no- 
ticed that yes, they still had to order 
through a person. (There’s no better 
teacher of artful passive-aggression 
than the service industry.) But really, 
my job was just to jab at a different 
screen, a little faster than they could. 
I'd send the food order to the kitchen, 
then pour the beer from one of our 
thirty shiny and identical taps. Most 
people just wanted their beer and 
a perch from which to look at their 
phone. If you could order another IPA 
from an app, why wouldn't you? 

The recently expired decade was a 
boom time for restaurants and restau- 
rant jobs. Back in 2017, The Atlantic 
reported that in smaller metros, like 
Cleveland and New Orleans, restau- 
rants were “powering the entire econ- 
omy.’ Now, in a blink, many of these 
jobs are gone, and from what it sounds 
like, many won't be coming back. First- 
time unemployment claims have sky- 


rocketed to unprecedented levels, and 
James Bullard, president of the Federal 
Reserve Bank of St. Louis, is forecast- 
ing a 30 percent unemployment rate 
— worse than what Americans saw 
during the Great Depression. My un- 
employment claim is working its way 
through the system, along with many 
other restaurant workers. 

Flows of people, money, and supplies 
are seizing up around the world. I know 
my tap room relied heavily on out-of- 
towners. We catered to tourists staying 
in the hotels on Union Square, and espe- 
cially to the business conference crowd. 

“Do you ever get sick of all the old 
guys in suits coming in here?” one old 
guy in a suit asked me once. 

“No way,’ I said. “Old guys in suits 
pay my bills.” 

The spooky Silicon Valley ghost sto- 
ries of automation destroying swaths 
of jobs are well-worn at this point. I’m 
no economist, but right now it’s easy 
for me to imagine a new restaurant 
paradigm emerging out of the depths 
of a depression. With consumer de- 
mand cratered, the decimated restau- 
rant industry looks to wring out profit 
wherever they can find it. Human wait- 
ers remain for the high-end establish- 
ments, robots for everyone else. 

Maybe my mind wanders too easily 
to dystopia while I’m trapped inside 
during this pandemic. As is the case 
with most situations, you can take the 
same details and kaleidoscope them to 
appear bleak, or beautiful. 

My job might have been simple, 
and definitely boring at times. When 
it was busy though, I'd work hard and 
I'd get paid. When it was slow, I'd get to 
bullshit with some of the best talkers 
in town — guests and coworkers alike. 
When it was busy, my shift would 
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pass in a snap. When it was slow, I'd 
get to work out my neurosis while 
deep-cleaning the fridge, or else I'd get 
cut early and drink for free. 

I'd always assumed my bartending 
experience to be a resilient failsafe. Pe- 
rennial, flexible: someone always needs 
a bartender somewhere. Graduating 
college on the heels of the Great Reces- 
sion with two humanities degrees, it 
seemed prudent to learn a more practi- 
cal trade. In between the various flare- 
ups of “career” I’ve experienced in the 
last decade, I’ve regularly retreated to 
convalesce in the restaurant industry. 
This time around, I was working part- 
time while applying to grad school, and 
hoping to keep a couple shifts a week if 
I got admitted. Now, who knows? 

As I said, the mind can turn a situ- 
ation any number of ways. All around 
I see a massive ongoing expansion of 
“emergency state power. Surely it’s a 
good thing right now to not get each 
other sick and protect those most vul- 
nerable to the virus, but how long will 
these emergency powers last? What 
happens when the first protest is shut 
down due to “public health risk?” 

All around I see people helping one 
another. Mutual aid lists spring up and 
fill out absent any central authority. 
Neighbors who have never met start 
talking and sharing. In the end, all 
we ll have left is each other. 

Thinking about all this brought me 
back to my first bar job, at a mediocre, 
yet strangely popular, chain restaurant 
in Fremont. Friday nights would reli- 
ably border on total insanity, even with 
four bartenders on the shift. But if you 
ever really started to drown, you could 
always turn to Jon, our supremely 
unflappable head bartender. He always 
knew what to do. 

When the company went bankrupt, 
for reasons never quite clear to me, 
half the stores closed and ours cycled 
through about five general managers in 
a year. Every few months a new pink- 
faced blowhard would show up with 
a different “my way or the highway” 
speech. They'd come behind the bar and 
try to rearrange it for no good reason, 
instituting arbitrary new rules and 
generally being a pain in the ass. Every 
shift we expected to pull up to a shut- 
tered restaurant. It was, succinctly, a 
shit-show. Morale was crushed. Most of 
the staff already spent their shifts com- 
plaining, but now they had good reason. 

Through it all though, Jon re- 
mained his serene self. He never 
fought outright with management, 
but never gave in either. In the midst 
of general panic that our management 
seemed to only want to compound, he 
never lost his cool. When I asked him 
how he did it, he replied, “I don’t work 
for them. I work for you guys.” I think 
about that a lot. 


Stephen Layton is an SF Weekly contributor. 
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Employees affected by COVID-19 are entitled to sick leave. 


By Christopher Dolan & Emile Davis 


ALL CALIFORNIA EMPLOYEES accrue 
sick time at their jobs. Ata minimum, an 
employee must accrue one hour of paid sick 
leave for every 30 hours worked. For a regu- 
lar full-time employee, that works out to ap- 
proximately 1.3 hours of sick time earned 
each week or 5.3 hours each month. This 
leave may be used for the diagnosis, care or 
treatment of an existing health condition, 
or, importantly, preventative care for you or 
a family member. 

Employers in California are re- 
quired to track sick time on each 
employee pay stub. Those workers 
that are unsure how much sick time 
they have remaining should be able 
to review their most recent pay stub 
to see that their sick time is accruing 
correctly and exactly how much sick 
time is currently available to them. 

In response to the pandemic, 

San Francisco has implemented an 
ordinance guaranteeing an addition- 
al five days of paid leave for each 
San Francisco worker affected by 
COVID-19. (Workers and Families 
First Program.) Importantly, this 
program will also provide support 
for local businesses by using funds 
specifically reserved for small busi- 
nesses (50 or fewer employees) to 
contribute up to 40 hours at the 
$15.59 minimum wage per employ- 
ee to help cover the impact of the 
additional sick leave will have on 
employers. 

Employees who Contract 
COVID-19, or whose family mem- 
bers do, may be entitled to leave un- 
der the California Family Rights Act. 

The CFRA allows leave from work 
for serious medical issues. This type 
of leave may be available for workers 
affected by COVID-19. Not all em- 
ployers must allow this leave, and 
not all employees are eligible. 

An employer is a covered entity 
under the CFRA and must allow leave 
to eligible employees if they employ 
more than 50 employees in a 75-mile 
radius of your worksite. Roughly, 
if there are 50 or more employees 
in the Bay Area, with a few specific 
exceptions, they are likely a covered 
employer. In order for an employee 
of a covered entity to have leave 
rights under the CFRA, the employee 
must have worked for that employer 
for at least 1 year and must have 
worked 1,250 hours within the last 
12 months. That works out to an av- 
erage of just over 24 hours a week. 

If the eligibility requirements 
are met, the CFRA allows an em- 
ployee to take up to 12 weeks of 
unpaid leave for a number of issues 
including the employee’s own seri- 
ous health condition or the serious 
health condition of a spouse, child, 
or parent. If an eligible worker con- 
tracts COVID-19, is quarantined 


because it is suspected, or if they 
must stay home to care for a close 
family member who has contracted 
the virus, they should be entitled to 
12 weeks of leave. 

An employer may require that a 
worker provide medical certification 
of the underlying serious medical 
condition. That may be impractical 
during this pandemic given that doc- 
tors and other health care providers 
are working to diagnose and treat 
urgent medical needs. It would be 
advisable for a worker seeking leave 
under the CFRA to request a stay-at- 
home instruction from a physician 
and provide that to the employer 
when requesting the leave. In a pan- 
demic, employers will be expected to 
use their judgment as well as public 
health recommendations to deter- 
mine whether to require, or waive, 
the usual certification requirements. 

A worker seeking leave should give 
the employer notice of the need for 
leave as soon as practical, however, 
the law anticipates that some medical 
conditions are emergent and do not 
allow for a lengthy notice period. 

While CFRA provides job protec- 
tion, it does not provide monetary ben- 
efits. However, up to 6 weeks of pay- 
ments may be available concurrently 
through California Paid Family Leave. 

The PFL program is administered 
through the Employment Devel- 
opment Department. It provides 
partial wage replacement benefits to 
employees who need to take time off 
from work to care for a seriously ill 
family member or to bond with a new 
child. There is no requirement that an 
employee have worked at a given em- 
ployer for any specific amount of time. 
This is a broader scope than the CFRA, 
so it is possible that some persons may 
be eligible for these monetary benefits, 
but who are not given job protected 
leave under the CFRA. 

Eligible applicants for these 
benefits may receive approximately 
60-70 percent of their wages, de- 
pending upon income. The length 
of time at a job does not determine 
eligibility. However, the amount 
of benefits will be calculated based 
upon the wages that the applicant 
earned in the period 5-18 months 
prior to the claim period. 

Starting on July 1 of this year, 
the six weeks of paid leave will be 
increased to eight weeks available 
per 12-month period. An applicant 
may file a claim online by going to 
edd.ca.gov and searching for “SDI 
Online,” or an application may be 
filed by mail. 


Christopher B. Dolan is owner of the Dolan 
Law Firm. His column is sponsor content. 
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CRAZY EYES Pot had aseriously wacky five days in San Francisco. 


Weed’s Wild Week 





By Joe Kukura 


YOU PROBABLY REMEMBER where 
you were the moment that everything 
changed. It was not long before noon on 
Monday, March 16 when word leaked that 
Mayor London Breed would issue a sweep- 
ing, unprecedented shelter-in-place order 
that prohibited San Franciscans from leav- 
ing their home “except for essential needs.” 

Though it may seem like an eternity 
has passed since Mayor Breed’s directive, 
it was only two weeks ago. At the time, 
the Bay Area was considered the national 
epicenter of the pandemic, with 295 pos- 
itive COVID-19 cases (we exceeded 2,300 
on March 31), bars had only just been 





forced to shut down over the weekend, 
and national attention was focused on 
a disease-ridden Grand Princess cruise 
ship in our ports whose 2,600 terrified 
passengers were still stuck onboard. 
Mayor Breed’s original statement, 
ordering all “non-essential stores” to 
close, did not explicitly mention canna- 
bis or dispensaries. However, the way 
things were worded, city pot shops felt 
they were included among the “essential 
businesses” that would be allowed to 
stay open. “Individuals may leave their 
residence to work for or obtain services 
at any ‘Healthcare Operations,” the 
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order said, noting this included “health- 
care suppliers” and stressed that “this 
exemption shall be construed broadly.” 

Since dispensaries serve card-carry- 
ing medical patients, they interpreted 
this to mean they were healthcare sup- 
pliers.” Yes, we're still open,” the Med- 
ithrive dispensary declared. “We sug- 
gest using delivery and store pickup.” 

Still, nervous stoners mobbed city 
dispensaries on Monday afternoon, 
and long queues developed outside 
shops. Social media was flooded with 
pictures of lines stretching the length 
of entire blocks. San Francisco dis- 
pensaries enjoyed their most lucrative 
day of 2020, according to the cannabis 
metrics firm BDS Analytics. 

The high didn’t last long. At 6:30 
p.m. Monday night, the city’s Depart- 
ment of Public Health (DPH) sent out 
an email to all dispensaries saying, 
“Cannabis Dispensaries and Cannabis 
Delivery Services are not considered an 
‘Essential Business,” informing dispen- 
sary owners that they would be required 
to close their doors starting March 17. 

And so began our saddest St. Pat- 
rick’s Day ever — stuck inside, with no 
place to buy any green. The bummer 
was only amplified as word spread 
that dispensaries in Alameda County, 
Contra Costa County, and Santa Clara 
County were all still open. 

San Francisco’s pot shop owners felt 
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jilted but optimistic. “I’ve gotten good 
responses from some supervisors that 
they’re very concerned about this,” 
Sparc owner Erich Pearson told SF 
Weekly that morning. “I think we’ll see 
some sort of change in policy today.” 

Sup. Matt Haney had been making 
noise about it on Twitter, too. “I feel 
very strongly that cannabis dispen- 
saries should be able to stay open for 
pickup and delivery,” he told us just 
an hour before a rare closed session of 
a Board of Supervisors meeting. “I’ve 
heard from many of my constituents 
who are afraid about dispensaries 
being shut down for three weeks or 
longer. Some of them have anxiety or 
pain, and they rely on cannabis. 

“If they haven't done it by this af- 
ternoon, I’m going to bring it up at the 
meeting with the Public Health director.” 

And that’s exactly what he did. At 
4:30 p.m. on Tuesday afternoon, while 
the closed-door meeting was still in ses- 
sion, the DPH announced via tweet that 
dispensaries could continue operations, 
“while practicing social distancing and 
other public health recommendations.” 

Like clockwork, most dispensaries in 
town opened the following morning. But 
the day after that, when Gov. Newsom 
issued shelter-in-place orders for the 
entire state, local cannabis culture got 
another sticky shock — the annual 4/20 
party in Golden Gate Park was cancelled. 


\ CHRONIC FEVER AAA 


“Due to the ongoing concerns around 
COVID-19, the 420 Hippie Hill celebra- 
tion on April 20th, 2020 in Golden Gate 
Park has been cancelled,” organizers 
wrote on their website 420HippieHill. 
com. “Thank you for understanding and 
support. See you next year.” 

This was to be the first ever 4/20 with 
legal cannabis sales in the park, just like 
last year’s Grass Lands section at Outside 
Lands. But ominously, the 420Hippie- 
Hill.com website has gone dark and as of 
press time says “Website Expired,” rais- 
ing more questions about the event. 

Even with local dispensaries and 
delivery services back open, there's 
a cloud of uncertainty over the local 
cannabis industry. The city of Berkeley 
backtracked and shut down all its dis- 
pensaries last Wednesday, but then flip- 
flopped again and allowed them to re- 
open Saturday as pickup-only facilities. 

The crowds at your local dispensary 
have probably mellowed down, as de- 
livery and advance orders for “in-store 
pickup” are the new normal at San 
Francisco pot shops. It’s unclear how 
long we'll have to stick with ordering 
our weed online first, being kept six 
feet apart in dispensaries, and these 
other forms of high maintenance. 


Joe Kukura covers cannabis for SF Weekly. 


W @ExercisingDrunk 
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THRILL OF THE CHASE From left, Peter (Jason Segel), Janice (Sally Field), and Simone (Eve Lindley) 


A Magical Mystery Tour 


By Nick Veronin 


SAN FRANCISCANS OF a certain age will 
remember the city as it was before Web 2.0 
ushered in the second great tech rush. 

Back then — in the decade between 
the decline of theGlobe.com and the 
meteoric rise of Facebook — San 
Francisco had yet to be overrun with 
mobile wizards, insufferable content 
marketing gurus, and well-coiffed, 
polyamorous Burning Man artists. 
Instead, we had actual wizards, insuf- 
ferable self-help gurus, and... well... 
mostly unkempt, polyamorous Burn- 
ing Man artists. 

The city was, as it has been for the 
bulk of its history, the final destination 
for nonconformists — the lefternmost 
edge of the left coast. 

Spencer McCall certainly pines for a 
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time when San Francisco was weirder, 
and when the tech industry was truly a 
redoubt for alternative thinkers, rather 
than the new Wall Street — populated 
by an increasingly homogenous popu- 
lation of tech workers who pay lip ser- 
vice to counter culture philosophies, 
while conforming to a code of conduct 
that prizes profit over innovation and 
career advancement over finding a true 
vocation. 

It’s not that McCall — a documen- 
tarian and producer for the new AMC 
series Dispatches from Elsewhere — is 
casting aspersions upon the tech in- 
dustry. After all, he wouldn't have been 
able to launch his filmmaking career if 
he hadn't had the income and stability 
that his former tech job afforded him. 
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Still he says, The Institute, his 
debut film — based upon a sprawling 
alternate reality game that unfolded in 
San Francisco and the East Bay from 
2008 to 2011 — captures a time that 
seems quite distant to him now. 

“There was kind of a spirit or energy 
to it that over time started to kind of 
dry up a little bit,” says McCall, who was 
born in San Francisco in 1986, raised 
in Truckee, and returned to the city for 
college in 2004. He stayed here until 
2015, but ultimately moved to Los An- 
geles in search of a lower cost of living. 

McCall points to characters like Em- 
peror Norton, the pop-psychologists 
and Esalen Institute founders Michael 
Murphy and Richard Price, the beats, 
the hippies, and Jeff Hull — found- 
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,in hot pursuit in an episo 


er of the Oaklandish brand and the 
mastermind behind the immersive art 
project at the center of The Institute — 
as exemplars of our region’s “continu- 
ously fascinating” history. 

“It’s always been this breeding 
ground of eccentrics,” he says of San 
Francisco and the broader Bay Area. 

Produced by and starring Jason Se- 
gel, Dispatches from Elsewhere is based 
upon McCall’s film and Hull’s project. 
Often referred to as “The Jejune Insti- 
tute,” the name of the fictional, new age 
organization at its center, Hull’s game 
drew players in using planted actors, 
cryptic puzzles, dadaist flash mobs, 
and surreal scavenger hunts. Wittingly 
or unwittingly, the game’s participants 
worked together with the game’s pup- 
peteers to spin a wild and labyrinthine 
yarn, solving riddles and uncovering 
clues on a quest to attain “Divine Non- 
chalance” and find a mysterious missing 
woman named Eva. 

It was so immaculately orchestrated 
that many participants had trouble 
telling whether they were playing 
make-believe or if they were actually 
tangled up in a cult-like cabal of shad- 


de of ‘Dispatches From Elsewhere.’ 
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owy telepaths... at least that’s what The 
Institute would have viewers believe. 


ART IMITATING LIFE 


Dispatches from Elsewhere expands 
upon Hull’s labor of love (he produced 
The Jejune Institute at great expense 
and asked for nothing in return) and Mc- 
Call’s film. Set in Philadelphia, the series 
follows a quartet of characters, played by 
Segal, Sally Field, André “3000” Benja- 
min, and Eve Lindley, as they work to un- 
ravel a mystery much like the one at the 
center of Hull’s project. 

Dispatches revolves around The Je- 
june Institute and a rival organization, 
known as The Elsewhere Society — 
both of which take their names directly 
from the original game. The mysteri- 
ous girl at the center of the AMC series 
is called Clara. 

The series opens with four episodes 
dedicated to exploring the backstory 
of each main character. As the mystery 
broadens, we discover that Peter (Segal) 
lives a mundane and unfulfilled life; he 
works for a music streaming company, 
even though, as he later reveals, he 
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has very little interest in music. Janice 
(Field) is in the midst of her golden 
years and trying to reclaim some of the 
spunk she had in her youth. Fredwynn 
(Benjamin) is a rich, obsessive, and 
lonely data savant. Simone (Lindley) is a 
young trans woman, who despite exud- 
ing confidence, struggles internally with 
her broader life path. 

All four are drawn together by a 
collection of intriguing flyers that 
have been posted around the city. The 
flyers advertise fantastical products 
and studies, including a “time camera” 
and an exploration of dolphin-human 
communication. While Peter, Janice, 
Fredwynn, and Simone all concede 
that the efforts of The Jejune Institute 
and The Elsewhere Society are likely 
a part of an elaborate game, they are 
all given reason to believe that there 
might be something far stranger going 
on. Peter wants to believe that what 
he is seeing is real — magical even — 
while Fredwynn insists it’s all part of 
a sinister plot to harvest the data of 
participants. 

For his part, Hull never liked people 
referring to The Jejune Institute as a 
game, and McCall says that it just isn’t 
really accurate to describe it as such. 

“It’s not a game,” McCall says of 
Hull’s creation. “A game has win-lose 
stakes. There was nothing like that. 
This was kind of a guided tour and a 
glimpse into a world that exists.” 

I became aware of The Jejune In- 
stitute while working as an intern at 
Wired magazine in early 2010 — a 
little more than halfway through the 
project’s run — after observing a 
number of strange flyers and signs in 
San Francisco’s SoMa District. One 
flyer also advertised a “time camera;” 
a sticker on a utility box warned of 
“Microwave Harassment;” and a little 
metal sign on a chain-link fence hada 
very odd message: 


Soon Obsolete 
All fences, walls, and other impediments 


Nonchalance Viability Survey O2C 


At the bottom of the Giants-orange 


DIVINE NONCHALANCE A message from The Elsewhere Society. 


sign there was an 800 number anda 
signature: “Elsewhere Public Works 
Agency.” It was punctuated with a 
small silhouette of a brontosaurus. 

I never fully immersed myself in 
the experience, but plenty did, in- 
cluding McCall. Many who called the 
number listed on the flyers and signs 
ended up visiting The Jejune Insti- 
tute’s induction room, a physical space 
located in the Financial District. There, 
they were shown a campy but sincere 
induction video, narrated by a char- 
ismatic man named Octavio Coleman 
Esq. (who also appears in Dispatches, 
played by Richard E. Grant). 

“You now sit in a satellite induction 
office of The Jejune Institute, located 
in the deep forests of San Francisco,” 
the video began, before launching into 
an explanation of a new-age group of 
academics who came together in the 
1960s to advance the science of inter- 
personal connection. 

After the induction, clues prolif- 
erated. Participants were invited to 
dance in the streets, tune into pirate 
radio stations, and visit obscure works 
of public art. One mission even took 
daring players down into the sewers 
beneath Oakland. 

“Everybody had their own experi- 
ence,” McCall says. “It was about learn- 
ing more about the shared story and in 
turn learning more about other people 
in the real world.” 


DO YOU BELIEVE IN MAGIC? 


Back in 2008, when Hull's project began, 
smartphones were nascent, everyone was 
still in love with Facebook, and while Dem- 
ocrats and Republicans disagreed, they at 
least seemed to live in the same universe. 
Considering the time in which The 
Jejune Institute unfolded, Hull seems 
especially prescient. Even in an age 
when people primarily ordered DVDs 
from Netflix (streaming through 
the Los Gatos-based platform didn’t 
eclipse physical discs until 2010) — 
before portable, internet-connected, 
high-definition streaming devices and 
Airpods had turned so many in this 


city into zombies — he recognized that 
people needed to be pushed to escape 
the comfort of their solitary bubbles. 

“T think a lot of people choose to 
live their lives at home,” McCall says. 
“That sense of isolation that The Jejune 
Institute was there to remedy.” 

It is perhaps ironic that Dispatches 
from Elsewhere is a television show — 
a spectator’s medium, which promotes 
passive engagement. That irony is only 
multiplied by the current coronavirus 
pandemic, which has so many of us 
staying indoors and watching more TV 
than ever, even as March gives way to 
April and the importance of moving 
around outside our own homes is 
thrown into sharp relief. 

“The show being out there right 
now is kind of this reminder of how 
lucky we are to have the life that we 
have,” McCall says. 

Whatever irony may be found in 
the format of Dispatches, or in the 
timing of its release, Segel says his aim 
in producing the show has always been 
to evoke a sense of sincere wonder and 
give people license to entertain fantas- 
tical ideas without shame. 

“What if I present this to you — 
discomfort-slash-magic — with no 
sense of irony?” Segal said, explaining 
his philosophy for the show on a recent 
episode of the WNYC podcast Bulls- 
eye. ‘What if there was magic [in the 
world] and it required us to make it? ... 
I mean it and I’m not making fun of it.” 

For his part, McCall has a similar 
take on The Jejune Institute. 

“T think that Jejune was a testa- 
ment to the beauty, vitality, and histo- 
ry of the Bay Area,” he says. 

And while the coronavirus pan- 
demic has him as stressed as any of us, 
he is hopeful that we'll all come out 
of this chapter in our lives with a re- 
newed sense of curiosity for the world 
around us. 

“One day we'll get to go back out 
there, explore, and meet new people,” 
he says. “In some ways, maybe this 
horrible thing that’s happening right 
now is going to inspire greater engage- 
ment in society among strangers.” 

Judging by how excited he has been 
to spend just a few minutes speaking 
with the brave souls who have been 
delivering food and other goods to his 
home, McCall is really looking forward 
to talking with his fellow passengers 
on public transit or chatting with his 
next Lyft driver. 

“God,” he exclaims. “I miss talking 
with the driver.” 


Dispatches from Elsewhere airs 
Mondays at 10 p.m. on AMC. 


Nick Veronin is the Editor of SF Weekly. 


w @veroninsvoice 





TECHIE SCUM Nick Offerman plays god in ‘Devs.’ 
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Unsettling Deja 
By Jeffrey Edalatpour 


DEVS WANTS TO be the TV series that 
reflects our 21st century disaffections 
back to us. The writer and director of the 
show, Alex Garland (Ex Machina, Annihi- 
lation), easily conjures up alienation asa 
mood. The camera cooly tracks the San 
Francisco skyline in the same way that it 
tracks the numbed-out expressions of the 
characters. But it’s the soundtrack that 
carries most of the emotional weight. 
Pounding forward, it suggests the pres- 
ence of a juggernaut, one that’s made of 
silicon and steel. Technology is the alien- 
ating force in Devs, a rampaging machine 
that’s gone AWOL, distancing us from our 
neighbors as well as from ourselves. 

But after five of eight episodes (the 
finale airs on Thursday, April 16), Gar- 
land deepens the preternatural chill 
at a glacial pace. As a storyteller, he’s 
as meticulous as a clockmaker with 
the internal machinery of his fiction- 
al universe. It’s the overdetermined 
plot that’s leaving little room for the 
characters to develop. They’re frozen 
in place by the fate he wrote out for 
them on his laptop. They lack warmth, 
wit, and human singularity. It’s hard to 
imagine anyone on screen doing laun- 
dry, spilling crumbs on the carpet, or, 
for that matter, vacuuming them up. 

Lily (Sonoya Mizuno) and her boy- 
friend Sergei (Karl Glusman) work at 
Amaya, a Silicon Valley tech company 
that’s meant to resemble a Google or 
Facebook campus. Most of the scenes 
set there were shot at UC Santa Cruz. 
The cinematography accentuates the 
Lynchian strangeness of towering 
redwoods casting shadows against 
sleek glass and concrete buildings. 
Outwardly, the physical resemblance 
to a sprawling Silicon Valley company 
also suggests the buttoned-up psychic 
life of the place. If you're as smart, 
hard-working, and talented at coding 
as Lily and Sergei, you'll find yourself 
set up to work inside California’s ver- 
sion of paradise. Unfortunately for 
them — and for the rest of us who 
are addicted to the region’s apps and 
products — they failed to notice that 
Forest (Nick Offerman), Amaya’s CEO, 
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has veered far away from Google’s 
now-abandoned ethos: “Don’t be evil.” 

Amaya was the name of Forest’s 
daughter. She died before Devs begins 
and, just past the halfway point, we 
have a glimpse at the CEO’s personal 
history. Garland builds the doleful 
narrative around his loss. The camera 
often lingers on Forest mourning 
his daughter. To drive home how 
aggrieved he is, there’s also a Sphinx- 
sized statue of the girl that stands in 
the center of the campus. It’s an eerie 
figure that silently watches over every- 
one with the qualities of an omniscient 
god and a blank-eyed child’s doll. 

But I may be misinterpreting For- 
est’s motivation and mistaking the 
obvious for a red herring. The teaser for 
episode six reads, “Lily and Jamie visit 
Forest looking for answers, and Katie 
reveals to Lily the true nature of the 
Devs system.” I suspect that Forest will 
reveal more details about his life’s work 
to Lily and her helpful ex-boyfriend Ja- 
mie (Jin Ha). For now, we’ve seen that 
the Devs system is a mystical portal 
that reveals a multiverse engineered by 
Amaya’s quantum physics geniuses. Lily 
and Sergei's troubles begin when he’s 
promoted to this inner sanctum. To get 
there, he gives a winning presentation 
to Forest and his second-in-command, 
Katie (a dour Alison Pill). 

The Devs department is housed in 
a golden mausoleum with a floating 
elevator. It’s such an enlightened 
space that the developers work endless 
shifts, not knowing how many days 
or nights are passing. They contribute 
their knowledge to this centrifuge of 
power and are rewarded with breath- 
taking salaries. What that looks like 
for a viewer is a group of actors getting 
paid to stare at and be entranced by 
computer screens. These scenes are 
meant to be hypnotic. And they are for 
the first hour. After that, a monochro- 
matic haze stifles the pacing and the 
characters. When a U.S. Senator visits 
Forest to request a campaign dona- 
tion and to suggest the possibility of 
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Congressional oversight, we know that 
he’s lying to her From the top down, 
Amaya’s corporate culture demands that 
all employees master the art of reticence 
and dissimulation. 

The exemplar of villainy in this 
world is Kenton, the head of securi- 
ty at Amaya. Garland has cast Zach 
Grenier to play the part. In his seven 
seasons on The Good Wife, Grenier’s 
character never evolved into anything 
more than a greedy and manipulative 
lawyer. Here, as the muscle in Devs, 
he’s more self-contained than he was 
on that CBS melodrama. But he’s not 
much more than a brute and a faithful 
servant of Amaya’s dark heart. Unlike- 
ly as it is, my hope is that, when the 
big reveal drops, Kenton turns out to 
be a really nice guy. 

Garland also pays tribute to Vertigo, 
Alfred Hitchcock’s fogged-in vision of 
San Francisco. Lily meets an associate 
of Sergei’s at Fort Point, the Golden 
Gate Bridge rendez-vous where Jimmy 
Stewart dives into the bay to rescue 
Kim Novak. Like Stewart’s character, 
Lily’s playing detective but she’s in 
over her head. The city scenery is 
mostly observed from above. And 
that’s how close it feels to an accurate 
depiction of San Francisco’s cultural 
life. The depiction of a homeless man 
who lives on Lily and Sergei’s Dolores 
Park doorstep prompted a friend of 
mine to ask, “Is it me, or is no one get- 
ting San Francisco right?” I suggested 
that he may turn out to be a plant or 


another red herring. 

Devs expands the depiction of 
tech’s cultural aggression and annex- 
ation that David Fincher established 
in The Social Network. Garland tells 
us that, though warned, we’re now 
all servile creatures, beholden to the 
great gods who rule over us, however 
remotely, from their Silicon Valley 
headquarters. But when compared 
with the HBO series The Leftovers 
(2014-2017), Devs suggests a mood 
whereas Damon Lindelof’s series sus- 
tains a primal emotion. 

When 2 percent of the population 
suddenly disappears in The Leftovers, 
the world seizes up and contracts 
a universal feeling of loss. Despite 
a shared sense of grief, the show 
demonstrates the need for connection 
within one specific family (they’re 
stand-ins for the rest of humanity). 
Devs tells us that we can correct that 
feeling of loss by digitally engineering 
a response, since we no longer have 
the capacity to do so in real life. Being 
deprived of human contact as we are 
today, I prefer the now idealized con- 
clusion that The Leftovers eventually 
reaches. 

At the end of Devs’ fourth episode, 
The Beacon Sound Choir sings, “We 
are the fortunate ones who get to be 
born again.” Perhaps that’s the secret 
Katie’s about to reveal. 


Devs airs on FX on Hulu Thursdays. 


2x1 Arepas $15 
2x1 Punches 


Delivery Available: UberEat or Postmates 


3047 Mission @ Cesar Chavez * 415.374.5747 
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ONE-SIDED Sheltering-in-place without pleasure sucks. 





Open & 


MY HUSBAND AND | got married in 
August of 2019 and we were together for 
over five years before getting married. 
I’m very happy and love him with all my 
heart. I want to have his kids and sup- 
port his entrepreneurial efforts as he 
supports mine. We don't fight, we just 
have some tiffs here and there. The 
kicker is that [have a tough time feeling 
him during sex and he doesn't last as 


Shut 





By Dan Savage 


long as I would like him to. We’re adven- 
turous enough to try different things, i.e. 
toys and different positions, but I find 
myself sexually unfulfilled. He also isn’t 
very willing/interested in going down on 
me, in fact he has not once gone down on 
me. I’m also finding myself attracted to 
and fantasizing about other men. In ad- 
dition to being honest with my husband, 
I don’t know what the solution is. ’'m not 


Take Out and Delivery 


5-10 PM Daily - 


415 921-6700 


UberEats - Grubhub « PostMates 


A BS a 
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The Brazen Head 


3166 Buchanan @ Greenwich e Tel: (415) 921-7600 
www.brazenheadsf.com 


opposed to opening up a marriage but I 
worry that I’m just being selfish and that 
it’s too soon to try or even discuss it at 
any length. I did bring up a crush I have 
on a coworker and my husband said, 
“There’s nothing wrong with having a 
snack.” What did he mean by that? Do 
you have any other insights or sugges- 
tions on what to do? 


— Married Not Dead 


PS. [hope you, your family, and your 
friends are holding up ok during this 
pandemic. It’s a scary time so I hope 
youre all ok. 


I SHARED YOUR letter with Tristan 
Taormino, author of Opening Up: A Guide 
to Creating and Sustaining Open Relation- 
ships. Through her books, lectures, and 
podcasts (“Sex Out Loud Radio”), 
Taormino has helped countless couples 
navigate the transition from monogamy 
to non-monogamy. But before we dive 
into the specifics of your situation, 
MND, there’s something Taormino and I 
want to make clear to all. 

“In this time of a global pandemic, 
thinking and talking about non-monog- 
amy is all you can do right now,” said 
Taormino. “This goes for everyone: no 
new sex partners until public health 
experts say we can go back to standing 
closer than six feet apart. Even then, 
we re going to have to proceed with 
caution.” 

Listen up, people: the woman 
who literally wrote the book on open 
relationships says open and poly re- 
lationships are cancelled for the time 
being. “Yup, cancelled,” said Taormino, 
“unless every one of your partners 
lives with you.” 

While COVID-19 isn’t classified as 
a sexually transmitted infection (STI), 
having sex with someone who has 
coronavirus would almost certainly 
result in transmission. And since peo- 
ple who get infected typically don’t 
show symptoms for up to two weeks, 
the fact that someone appears to be 
healthy doesn’t mean they are coro- 
na-free. Someone can look and feel 
great and be both infected and infec- 
tious. So for the time being we should 
only be having sex with a sex partner 
we live with. If you have more than 
one sex partner and you're all staying 
in the same place, great! Poly isn’t 
cancelled for you and your partners. 
But we shouldn't be hooking up with 
new partners in person or going to see 
established partners we don’t live with. 
That goes double for meeting up with 
non-cohabitating partners who have 
other partners and whose other part- 
ners have other partners of their own. 
But the good news is that sext messag- 
es and dirty video chats are both al- 
lowed and encouraged, kids, so we can 
get off online with new people as well 
as established partners who live on the 
other side of town or the other side of 
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the world. Hell, get the whole polycule 
together on Zoom — just don’t actually 
get together (or get under) anyone you 
don’t live with. 

Okay! With that out of the way, 
MND, we’re going to answer your 
question. But bear in mind that 
some of our advice — our advice 
about opening up your marriage — 
won't be fully actionable until after 
COVID-19 is brought under control. 

“I'm glad MND is being honest 
with her husband about her desires, 
but let’s take that further with even 
more specific talk about what’s miss- 
ing in her sex life,” said Taormino. 
“In her letter, I heard: pussyeating, 
intense enough sensation from inter- 
course, and longer sex sessions. I'll 
translate that: she’s missing pleasure, 
reciprocation, and orgasms for her. 
She is not being selfish for wanting 
these things. They are pretty funda- 
mental aspects of a sexual relation- 
ship, and she needs to address them 
with her husband first.” 

Backing way the hell up: assuming 
you knew about my column five years 
ago, MND, it’s telling you didn’t ask 
for my advice back when you realized 
your new boyfriend was never going 
to eat your pussy. (Spoiler: I would’ve 
told you to dump him.) Since you 
chose not to break up with your boy- 
friend over the lack cunnilingus back 
then and you don’t want to divorce 
your husband over it now, MND, it 
would seem that going without oral 
— at least going without at home — 
is the price of admission you're will- 
ing to pay to be with this guy. 

As for your other issues about 
your sex life with your husband 
— you don't “feel him” during pe- 
nis-in-vagina (PIV) intercourse and 
it’s over too quickly — the right toys 
could certainly help. But if your hus- 
band ruled out penetration toys that 
were bigger than his cock, MND, or if 
you didn’t order any that were bigger 
than his cock to avoid hurting his 
feelings, you're gonna have to broach 
the subject of buying some larger 
toys, MND, ones you can really feel. 
And since experimenting with new 
positions didn’t help your husband 
last longer, you should try alternat- 
ing between toys and his cock during 
PIV, which will make both the sex 
(and the husband) last longer. 

“If MND’s husband is really in this 
relationship, he should be open and 
willing to give most anything a try,” 
said Taormino. “MND really needs 
to see that he’s as interested in her 
pleasure and satisfaction as he is in 
his own. And if there’s something she 
wants to try or something that really 
turns her on and gets her off that her 
husband doesn’t know about, now is 
the time to share the juicy details.” 

As for opening up the relation- 
ship, MND, I wouldn’t advise most 
people to initiate that convo at this 
moment. Because if the conversation 
goes badly — and they often do at 
first — that could mean sheltering 


in place with an angry person. But 
based on your husband’s reaction 
when you confessed having a crush 
on a coworker, MND, I think you 
could risk discussing opening up 
while you're locked down. Your hus- 
band didn’t say there was nothing 
wrong with fantasizing about a 
snack, MND, he said there’s nothing 
wrong with having a snack. Make no 
mistake: that’s not a green light to 
immediately outsource getting your 
pussy eaten. But his calm, matter-of- 
fact reaction when you confided in 
him about your crush is a good sign. 
But first things first: you need to 
work with your husband on improv- 
ing your sex life at home and you 
should have a convo about that — 
and a convo about ordering some new 
sex toys — before you make plans to 
open up the relationship and start 
getting your pussy eaten elsewhere. 
“Exploring non-monogamy is one 
way to address sexual incompatibili- 
ties and expand our capacity for love 
and intimacy,’ said Taormino. “But 
the stuff between the two of them 
needs to get talked about first. Oth- 
erwise, you're glossing over the is- 
sues with something new and shiny.” 


Follow Tristan Taormino on Twitter 
@ TristanTaormino. 


IVE BEEN IN love with a close friend 
for years. Social distancing has thrown 
major life “regrets” into high relief and 
I would be crushed if something hap- 
pened to him. We’ve both been distanc- 
ing for two weeks and neither of us 
have symptoms. Can I have him come 
over to hang out? What if we ended up 
making out or hooking up? He has 
housemates and I don’t, so he’s around 
more people than I am, but everyone at 
his house has been distancing too. I see 
so many questions about hooking up 
with randos and that seems like a clear 
no-no. But what about hooking up with 
someone you know? 

— No Regrets 


ALSO A NO-NO, NR. We're not sup- 
posed to come within six feet of anyone 
we don’t live with, NR, which means 
you can’t invite this guy over to play 
cribbage and/or fuck you senseless. If 
you wanted to invite this guy over to 
stay, you could shack up and wait out 
the lockdown together. But you can’t 
invite him over just to play. Instead of 
inviting him over and hoping for some- 
thing to happen, NR, you should give 
this guy a call and tell him how you 
feel. He might feel the same way and 
want to be your quarantine buddy. But 
if he doesn’t feel the same way, at least 
you ll know. Rejections we can get over, 
NR, but regrets are for life. 


Follow Dan on Twitter 
@FakeDanSavage 
savagelovecast.com 
mail@savagelove.net 
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Fear not beer lovers, SFBCo. is now open for pick up and delivery 
orders!!! Place a curb side pick up order directly with 
us and receive a $10 gift card for each $50 spent. 
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BUSINESS 
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EMPLOYMENT 








Loop Now _ Technologies, 
Inc. in Redwood City, CA 
seeks Principal S/W Engr. 
(#PSE010). Mail resume 
quoting job # to Attn: HR to 
2635 Broadway St, Red- 
wood City, CA 94063. 





Loop Now _ Technologies, 
Inc. in Redwood City, CA 
seeks Intl. Growth Specialist 
(#15100) and Content Op- 
eration Mngr. (#CM10). Mail 
resume quoting job # to Attn: 
HR to 2635 Broadway St, 
Redwood City, CA 94063. 





INTRODUCTION 
SERVICES 








** FREE Partyline 24/7** 
“Free 10n1 8-9PM daily” 
415-691-3100, 925-953- 
1001 or WebPHONE on 
LiveMatch.com 


Advertise in 
SF WEEKLY 


Classifieds. 


Call: 
415-359-2600 
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FICTITIOUS BUSINESS 

NAME STATEMENT 

File No. A-0390330-00 
Fictitious Business Name(s): 
TAHOE ESTATES GROUP, 
891 BEACH STREET, SAN 
FRANCISCO, CA 94109, 
County of SAN FRANCISCO 
Registered Owner(s): 
KATHERINE BENTY, 14821 
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DONNINGTON 
TRUCKEE, CA 96161 
The business is conducted by: 
AN INDIVIDUAL 

The registrant commenced to 
transact business under the 
fictitious business name or 
names listed above on N/A 

| declare that all information 
in this statement is true and 


LANE, 
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correct. (A_ registrant who 
declares as true any material 
matter pursuant to Section 
17913 of the Business and 
Professions code that the 
registrant knows to be false 
is guilty of a misdemeanor 
punishable by a fine not to 
exceed one thousand dollars 
($1,000).) 
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S/ KATHERINE BENTY 

This statement was filed with 
the San Francisco County 
Clerk on MARCH 23, 2020 
NOTICE-In accordance with 
Subdivision (a) of Section 
17920, a Fictitious Name 
Statement generally expires 
at the end of five years from 
the date on which it was filed 
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in the office of the County 
Clerk, except, as provided 
in Subdivision (b) of Section 
17920, where it expires 40 
days after any change 
in the facts set forth in the 
statement pursuant to Section 
17913 other than a change 
in the residence address of 
a registered owner. A new 


REACH MORE 


READERS 
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CONSTRUCTION DECKS & STAIRS PAINTING 





MARK LIU 


CONSTRUCTION CO. 


General Building Contractor 
Kitchen ¢ Bath « Additions 
Decks ¢ Stairs ¢ Siding 
Plastering # Painting 
Plumbing ¢ Electrical & More 


18 Years Experience 
Reliable 
Affordable 
English & Chinese 
Free Estimates 


419.730-1818 


Lic #861780 Insured/Bonded 


CONSTRUCTION 


Remodel & Repair 
Kitchen, Bath, Painting 
Stucco, Siding, 
Windows 
Seismic, Foundation 
Lic #582766 
Bonded, Insured 
Call Mike 415-279-1266 





ALTERATION/ 
FENCES/STAIRS 


DECKS 
HOUSEHOLD REPAIR 


NO JOB T00 SMALL 
415.7170000 


HANDYMAN 


Specialist in Home Re- 
pairs (Plumbing, Elec, 
Roof, Dry Wall, Firs, 
Tile, etc.) No Lic. 
Manny 415-850-9326 





HAULING 


CHEAP HAUL Clean Up, 
garage, yard, dem, lite mvg 
Lic # 29572 650-583-6700 


HAULING 24/7 Remove 
carpet, appliances, sofas, 
concrete. Large Truck. 
BILL 415-441-1054 


INDEPENDENT 
HAULERS 


$40 & UP HAUL 
Since 1988 
Lic/Insured 
Free Estimates 
A+ BBB Rating 


(650) 341-7482 


SFWEEKLY.COM 





5.0.5, PAINTING 


e Wallpaper Installation 
and Removal 
e Int./Ext. Painting 
e Free Estimate 
e Senior Discount 


415.269.0446 
650-738-9295 


WwWw.sospainting.com 


Lic.#526818 


MARTIN DIAZ 
PAINTING 
Interior & Exterior 
Reasonable prices 
(415) 571-5722 


ROOFING INC. 
COMMERICAL ¢ RESIDENTIAL 
ALL TYPES OF ROOFING 
SHEET METAL WORK 
SKYLIGHTS 
Best Price « Best Work 
Best Service 
Sr. Disc Free Est Lic#937035 


650-589-2775 
650-343-6671 


HERNANDEZ ROOFING 
New & Re-roof, repairs. 
Free Estimate 
Lic # 860945 


CALL 415-640-7536 
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Fictitious Business Name 
Statement must be filed before 
the expiration. The filing of this 
statement does not of itself 
authorize the use in this state 
of a Fictitious Business Name 
in violation of the rights of 
another under federal, state, 
or common law (See Section 
14411 et seq., Business and 
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Professions Code). 
4/2, 4/9, 4/16, 4/23/20 
CNS-3357554# 
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